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LAST TIME
. AT THIS PRICE!

g 7N
3 b " Handsome, &
Double stitch Detatllng

Not $49:95 Not $29:95

Only $1988

Save $1.76! 2 prs $38.00
Here's the town boot of the range-riding Westerner...rugged,
uncluttered, no-nonsense. No wonder the man of style has adop-
ted it for his versatile way of life! The bold, square-toed detailing
goes great with sports clothes and jeans and the sleek, lean design
gives a “with it” look to the business suit.

This Season’s Dress Boot
You'll wear these boots every day, everywhere. They're hard to beat
for comfort. The supple leather breathes and the high shaft cradles
ankles. There's a concealed inner zipper so the boot slips on and off
as easily as a loafer. Man-made sole and heel really stand up to wear
and tear. Don't miss the chance to get this season’s best boot buy at
an incredibly low price!
Men's Sizes: 7%, 8, 8%, 9, 9%, 10, 10%, 11, 12
Widths: C. D, E Colors: Cordovan Brown, Black

85 OLD VILLAGE SHOP

.; Hanover, Pa. 17331

nume Leather

e Cobbler-Crafted ® American Made
® Long-wearing Composition Sole and Heel

Due to the soarlng cosl (o]
GENUINE LEATHER, we

cannot hold this price
much longer Order now'
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.Smooth, Butter-soft Leather

A

rg - v ay
J ¢

‘f"' ¢ -‘1,, v

TRY THEM AT OUR RISK!
Return Within 14 Days
For Money Back

P == === == Gatisfaction Guaranteed! Mail Coupon Today = e

OLD VILLAGE SHOP, Dept. VM-3160
I 340 Poplar Street, Hanover, Pa. 17331

Please rush ________ prs. of the Genuine Leather “Ranchero”
I Dress Boot for the low price of just$19.88 pr. plus $2.60 postage

and handling on same money-back guarantee.
| SAVE MORE! Order two pairs for just $38.00 plus $4.75 postage
I and handling on same money-back guarantee.

——prs. Cordovan Brown (M2464708B) Size Width
(M236356B) Size Width

I —_prs. Black
CHARGE IT:

I O Amenican Express O Carte Blanche  [J Master Charge
[ BankAmericard/Visa O Diners' Club Interbank #

Acc't# Exp. Date

I Enclosed s $

| PRINTNAME

I ADDRESS

I CITy
STATE ZIP

TO KEEP THIS COVER INTACT—USE COUPON ON PAGE 56
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end of each day, when they return to
the office to check in with their tickets
signed by for whomever they worked.
The checks are always ready, the de-
ductions made.

Some workers may only ask for a
“draw,” a partial payment, getting the
rest of their money at the end of the
work week whether or not they work
anymore that week.

If an agency office will be closed by
the time some of the laborers finish.
their jobs, arrangements are always
made in advance that the checks will be
left at an accommodating lounge or
tavern,

Our “bank bar” in Los Angeles was
directly across the street from the
agency office and, as might be sur-
mised, did a terrific business. There
was no charge for the check cashing
because the bartender knew that when
15 or 20 men suddenly showed up, he
would just as suddenly sell several doz-
en bottles of beer.

Not so strangely, often a pay check
or partial check, supposedly being held
until the end of the work week by the
agency, isn’t picked up for weeks or
months, sometimes for a year or longer.
But agency people always have their
records and if a man walks in and
says, “You owe me $12 from three
years ago,” if his identification is valid
and the records show he is due $12,
he will get his money.

Most labor services don’t operate
weekends. That means the veteran la-
borer, like it or not, usually has to work
Fridays and Mondays. Many of the
workers live in second and third-rate
hotels and pay their rent by the day.
I paid $4 each 24 hours.

A Friday check often has to pay for
that night’s rent, the Saturday rent
and the Sunday rent. The rest of the
money, not all that much, goes for food
and drinks. By Monday the man is to-
tally broke, perhaps not even a penny
in his pockets, and needs another pay
check for that night’s rent.

Day workers are patient men. They
know they often may have to sit two
and three hours on benches before be-
ing placed on tickets. They are dedi-
cated readers, opting for soft cover
western, detective and science fiction
books. Almost all are average to heavy
smokers.

These men, the ones who know their
way around, can be broke, but they
never go hungry. When their pockets
and wallets are empty, they turn to the
Salvation Army, rescue missions and
other food kitchens. “Sally” never lets
them down.

Despite being almost totally involved
in a never-ending financial crunch, a
day worker who cares about his ap-
pearance can be as well dressed as any
male fashion plate anywhere. He buys

most of his clothing at second-hand
clothing stores and, if he’s discriminat-
ing, for $10 he can leave the store with
an expensive and attractive wardrobe.

If there are dreamers in the day la-
borer population—and there are—
“George” has to be almost at the top
of the list. Once, during a lunch break
at a paint factory, he told me his am-

bition was to save enough money to
return to Montana and buy “four of the
prettiest acres God ever created.” He
had seen the property on a previous trip
through the state and was convinced it
was still waiting for him. The fact that
he hadn’t been in Montana since 1947,
more than 30 years earlier, seemed
incidental. L

703 “SECOND INCOME” SOURCES FOR
THE INFLATION-SQUEEZED EXECUTIVE:

Shoestring businesses that
vou or your wife can start now
and run in your spare time!

Haven’t you ever wished you had ‘“something on the side’’ to fall back on?
A little business that nets you an extra thousand or so every month? A
money-making ace-in-the-hole that gives you an immediate financial edge,
important tax benefits, and an increasingly secure future?

Now you can tap the brains of one of the na-
tion’s foremost authorities on small businesses
who will show you just how to get started in a
high income business of your own . . . one you
or your wife can even run from your home.

Your consultant will be David D. Seltz, who
has written some 12 books on the subject and
more than 2,000 articles which appeared in
Nation’s Business, Dun’s Review, Business
Management, etc,

He has spent 14 months researching and
surveying 18,292 small business opportunities
to compile the first complete directory of the
most profitable small businesses you can start
in your spare time, many for under $5,000.

He has published his findings in a new book
called, ‘A Treasury Of Business Opportuni-
ties,”” published for anyone who’s “*seeking a
second income’’ or dreamt of owning a suc-
cessful business and becoming financially
independent.

The “‘Treasury” is so crammed full of in-
genius, money-making ideas, that we feel cer-
tain you will find in it the key to making your
financial dreams come true. In it you will find
421 different mail order businesses you can
operate from your home in your spare time, the
author’s million dollar success secrets, and a
whole section on Dave Seltz’s inside tips on
financing your business and building it into a
million dollar property.

Why not order this remarkable ““Treasury
Of Business Opportunities’’ today. Return it
within 30 days for a full refund if you’'re not
thoroughly delighted. It could prove to be the

most important step you’ve ever taken in your
quest for financial freedom, your dream of
building your own fortune instead of working
for someone else.

Here’s what you will find
in this remarkable book
e 421 of the Hottest, Most Profitable Mail
Order Businesses.
* 282 Spare Time Businesses, many you can
operate from your home.
¢ 400 Franchised Business Opportunities and
how to check them out.
¢ How to Finance Your Business with 126
Small Business Financing Sources.
* Seltz’s Million Dollar Success Secrets.
® 35 Ways to make people want to do business
with you.
e Seven ‘‘Cardinal Rules’’ for Success.
There’s so much more. Dozens of remarka-
ble success stories of men and women who were
“*sick and tired’’ of working for someone else
and found financial freedom with one “‘gold-
mine’’ idea and for an investment of less than
$1,000.

Send for the “‘Treasury’’ today and start
your own future for yourself.

PHONE TOLL FREE: 800/621-5199
(Ili. Residents 800/972-5855)
on VISA or Master Charge orders
For Rapid Service, call: 516/536-8400
{(No collect calls accepted)

©1980 Farnsworth Publishing Co., Inc., Rockville Centre, New York 11570

r————-----——————_-—_—_—_——————--

Farnsworth Publishing Company, Inc.

Exp. date: Sig:

78 Randall Ave., P.O. Box 710, Rockville Centre, New York 11570

Please rush my copy of ‘“‘A Treasury of Business Opportunities,’” by David D. Seltz.
My money back in full if I'm not 100% delighted.

Enclosed is my [J check or [J money order for $16.90 ($15.00 + $1.90 p & h).
Please charge [] VISA O Master Charge:#

K-1

Name

Address

City/State/Zip

N.Y.S. residents add applicable sales tax.
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by Betty Steele Everett

When the members of your lodge
have done something outstanding, have
vou ever said, “T wish we could show
the whole town what else we're doing?”
Or have you heard a new member say
wistfully, “I wish I could remember
everything you've told me about this
lodge?” p

Experts have estimated that in our
audio-visual world we remember only
about 18 percent of what we hear, and
about 26 percent of what we see. But
when we can see and hear, we remem-
ber close to 50 percent.

Your lodge can both tell and show
what you are doing in the community,
or tell and show new members what
your particular lodge is all about. The

answer is a slide/sound program using
35 mm color slides and a taped narra-
tion on a cassette.

Using 35 mm slides has several ad-
vantages over video tape or 16 mm
movies. It is cheaper and easier to make.
It is much simpler to revise and update.
And because 35 mm is a world stan-
dard, you can find projectors to handle
it almost any place.

If your lodge would like to have a
slide/sound program to dramatize some
of its activities and services, you could
hire it done. Firms making these pro-
grams are found in most larger cities,
or a local college may have staff people
willing to do it.

But most Elks lodges have the poten-

Tell And Show Your Lodge Story—
With A SLIDE/SOUND Program




tial for making their own productions—
right in. their membership. The advan-
tages of making your own program are
two-fold. There is the obvious saving
in money since commercial producers
charge from $200 to $300 per minute.
Your production may not be as techni-
cally perfect as those done by profes-
sionals, but it will tell your story
adequately and acceptably.

Perhaps even more important than
the dollar savings, though, is the extra
camaraderie that will spring up as your
brothers work together on the project.

Your first step is also your most im-
portant step: planning. The difference
between an outstanding slide/sound
program and a “so-so” one often lies in
this step.

One brother should be in charge. He
is the “producer,” and may choose his
own aides or ask for volunteers to help
him in each phase of production.

The first question in planning is:
“Who will be seeing our program?”
Among professionals, this is called “au-
dience analysis.” Will your audience be
only Elks, Elks and their families, or
the community at large?

Next consider “What is the objective

of this program?” Write your aims
down. Having them in black and white
gives you an exact idea of where you
are going and a standard to compare
the finished program with.

Your objectives are the reactions you
want from your audience. Do you want
viewers to come away with a better
understanding of the history of your
lodge? To be entertained? To get a bet-
ter appreciation of your lodge’s chari-
table contributions to the community?

Once you know for whom you are
making the program and what you want
it to do, you can decide what length
you want it to be. Fifteen minutes is a
good length. It is long enough to con-
vey a lot of information, but not long
enough to get boring. You will leave
your audience wanting more if you
keep the program short,

Now you are ready to write the
script, or narration. Your lodge may
have a journalist, or a public relations
or advertising writer. If not, choose a
brother who can handle written lan-
guage well—a teacher, salesman, or ex-
ecutive, perhaps. To keep the continuity
flowing, one script writer is better than
several working together,

Your script writer must be able to
“see” the pictures that will go with his

- words and be able to think in terms of

a combination of pictures and narration
to make a complete thought.

The preferred form for the script has
the narration and any sound descrip-
tions on the right hand half of the page,
and the visuals on the left. The visual
description can be a stick-man type
of hand drawing or a word summary.
For example: LONG SHOT—LODGE
BUILDING-MEMBERS GOING IN.
The aim is to give the photographer a
definite idea of what you want that
particular picture to be.

The advantage of using a script with
visual and narration side by side is that
the photographer can take the right pic-
ture for each part of the narration, and
can see the order they will be shown on
the screen.

The script should be double spaced
and typed to make it easier for the nar-
rator to read. Some scripts are typed
the normal way, but many narrators
find it easier to read for recording if all
capital letters are used, and all num-
bers, dates, and symbals are spelled out. .
For example: OUR ELKS LODGE

When preparing a slide/sound
program, a copying stand (below,
center) makes it easier to copy title
slides and other non-pictorial
graphics. Slides can be arranged
on a light board (right) in the
order you want them to be put into
the projector. Recording the seript
on a cassette (left) is one of the last
steps in slide/sound production.





















































































'E.quuisite. Oriental Beauty For Your Home!

°SE WATER COLOR” BIRD PRINTS

Each Magnificent Giant Size Panel Measures A Full
13%" Wide By 39%4" Long.

This exquisite set of 4 Chinese Water Colors are beauti-
fully lithographed in meticulous detail on fine art stock,
with each giant panel measuring a full 13%” wide by
39%" long! Each portrays a different bird of fairy tale
like beauty in an opulent Chinese garden.

These prints have been exquisitely matched by
impressionistic style, color and background. Delicate,
decorative Chinese lettering describe the artist and a
brief description of the scene. Framed or unframed in
mural style, these elegant oversized prints will solve
your decorating problems beautifully with their opu-
lence and warmth.

The entire 4-print art collection is yours unframed
at an amazingly low price of only $7.95 plus $1 ship-
ping and handling. Order this art treasure now.

© 1980, York General Store, Inc.

YORK GALLERIES Dept, CP-47
740 Catherine Street, Perth Amboy, New Jersey 08861

Please RUSH me the Chinese Water Color Bird Prints I have selected
for only $3.00fp1u5 50¢ postaﬁe and handling each, or the complete
set of 4 prints for only $7.95 plus $1.00 pé&sh. Satisfaction guaranteed
or money refunded.

Quantity
#6141 #6142 #6143 #6144
#6145 All 4 Prints (only $7.95 plus $1.00 pé&h).
Total Enclosed$____ Or please charge to my account
Bank # — — (Ovisa OMastercharge
Account No. Exp. Date
Signature
Name
Address
City
State Zip
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100% MAN-MADE
IMPORTED!

J NOT $90
FOR THESE EXECUTIVE
DRESS SHOES!

Here i1s the great new look belng worn brl the nation's top
young executives. But in fact, many of the best dressed men
you see around are.not shelling out $90 or $100 per pair for
E'enulne reptlle skin shoes! Instead they deal direct with
aband, the mall order people from Paterson, N.J. They
get the style they want, save big money on the purchase
rice, and save expensive wear and tear on their costly
eather shoes as welll
It's true! Haband's remarkable man made reproductions
are soft and supple, give extremely long wear, and never
need a shine! And you can order them direct from home of
office without using even a drop of gasoline for shopping.
With more than two million active customers, we keep a
huge stock of fine shoes on hand forimmediate service.
And we will be proud to send you any two pair on No Risk
money-back approval. For a thoroughly satisfying and
efficient transaction, just fill in this easy order form.

HABAND 33N St.

Paterson, N.J.

IF YOU ACT
PROMPTLY!

N,

BROWN g

HOW 1S SUCH A LOW PRICE POSSIBLE?

DIRECT IMPORT/! You'll never see a U.S.A. price like
this again| 2 pairs for only $19.95, and TOP QUALITY |

Fast, Reliable Service Straight from Paterson, New Jersey.

N - . 1 .
i 1a1mdspremaﬁaﬂe 100% man-made reproductions .|
N ORDER PAIRS 9 5 [
N DIRECT! Fo = 3
H ONLY l

HABAND COMPANY l
= 268 N, 9 St. Patarson NJ 07530 FIND YOUR SIZE ON THIS CHART! |
.QGfEtﬁngwEN:pmasﬂe sednd meﬁ ..... palrs 647 88%{9[9%[101101411]12[13 I

uxe axe

Speclfied hereon,cil:)r:\?hicr:?\slse?wc?oe:ee;y g ALAUATATATATANS I
.gémt ....... plishm.gfl)tto help toward D |V V[V |VVIVIVIVIVIVIVIV l

stage and handling.
QUARANTEE: | understand that I | am E_VIIVIAVIIVIVIV VIV l
.w’fh?ft)%%dmsaaedJn:ay’mlum theshoes |EEE|V V|V ||/ V|V |V |V |V V|V
.,,,,,,,3, At Rt ot oy Take All Three — Only $20.75
i PRODUCT NUMBER: 72B-474 Color Se ] wian] i
A

. - Black :
B

. Street Apt. # Brown .
) Dark ¢

= City Navy I

State Zip I
. Or oVISA } Acct #

Charge O MasterCharge Exp__/[__/__ |
T [ () () [ T [ T R T 0 S [
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