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he gathering of professional and

business men at lunchtime in the
spacious upstairs meeting room of the
Point Brittany, Florida, Men’s Round-
table every Thursday is as American as
apple pie and the Pledge of Allegiance
which starts every program.

But the conversation these days has
changed. The weather still gets major
attention, of course, but most other
matters are frequently shoved aside as
worried people talk about filling station
closing hours, the state of the nation
and the economy.

The dialogue is somber at times.
When these active and former commu-
nity and industry leaders—transplanted
from virtually every state in the union—
get together, they echo each other’s con-
cerns about inflation, a floundering
economy and the possibility that both
could lead to war. “Those first two will
break this country in time,” warmed one
Roundtable regular not long ago.
“They’ll get us into war in the 1980s
unless we find some answers,” a friend
chimed in. No one scoffed at his sug-
gestion,

Such an exchange could probably
take place anywhere today. Perhaps the
gloom comes more naturally to those
who have lived through a depression,
two world wars and a number of par-
tial military mobilizations. They re-
member the assurances that govern-
ment leaders gave each time. This in-
terruption in your life, they were told,
is necessary so that your children will
never face such difficulties. Some are
bitter, a few feel betrayed. Others are
resigned to face another decade appre-
hensively.

Yet there are optimists, too. An in-
vestment counselor in the northeast,
for example, believes that the 1980s

by John C. Behrens

can bring more good news than bad.
“I think we’re going to have to live
with a persistent inflation of about six
percent. . .it will be higher than other
periods of our history. However, I look
for real economic growth, too. War
would seem most remote. Unemploy-
ment probably will stay the same. But
corporate profits will probably be
strong,” says economist Allyn Earl, who
advises banks, concerns and their own-
ers on the business climate.

Still others might feel more com-
fortable with the assessment of dis-
tinguished teacher, newspaper colum-
nist and lecturer, Dr. Max Lerner.
Though he laments the steady decline
of the work ethic in America, Dr. Ler-
ner has coined his own phrase to de-
scribe what he sees ahead. “I am a
possibilist. . .neither pessimistic nor
optimistic about America’s future.”

What are the crucial issues that face
the American businessman in the 1980s?

“History always repeats itself. Some-
time in the '80s I would look for a
change in the direction of the pendu-
lum,” says James W. Lundy of the
Small Industries Research Center at
Pennsylvania State University. “There
appear to be more discussions on the
need for a sound economic growth with-
out inflation, and investment by busi-
nesspeople. If there are sufficient
changes in government regulations and
in the fiscal and monetary policy of the
government, we could see a real net
growth in the private sector rather
than large growth in the public sector.
If the trend we are on does not reverse
itself, then the country is certainly
headed for economic difficulties.”

The 1980s, Lundy continues, could
provide real opportunities for innova-
tion and growth of small business and
services in electronics, among other
specialties. “This would be for the con-
sumer certainly, as well as the business-
man. The applications of mini-com-
puters and micro-processors for the av-
erage small manufacturing business and
service business hasn’t even started. The
rapid growth and change in electronics
technology in the last 10 to 20 years
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has been fantastic. If these advances
in technology continue taking place,
there will be a lot of opportunity for
small businesspeople. As growth oc-
curs in this industry and costs come
down, the applications can multiply.
For people in business, electronics then
can mean control, increased produc-
tivity and reduced costs.”

Another popular field which could
expand, depending upon the scope of
government regulations and restric-
tions, is consumer testing and labora-
tory services, he noted. “It looks like
there is going to be a lot of work done
on toxicology and carcinogenic investi-
gations of many types of products and
chemicals. Any breakthroughs in the
field of solar voltaic cells, energy cells,
etc., could cause a revolution in our
energy business.”

Aside from the energy issue, which
virtually everyone agrees is a number
one priority in the *80s, many business-
men and economists think that an
equally important question is whether
the business community and the govern-
ment can work out their difficulties.
“The tendency today is for us to look
to the government whenever we have a
grievance. Of course, we then find the
cure worse than the malady. Unfortu-
nately, we never seem to learn our
lesson,” says Thomas Roden, president
of Uniservice Risk Management, a
member of the Utica National Group.

“We now have a government that
takes, transfers and spends more than
a third of the national output, and the
percentage is rising every year. With
government such a large factor in eco-
nomic decision-making, we must ask
ourselves how long we can retain effi-
ciencies and quick corrections of a
private enterprise system that operates
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How to launch your own business
for under $1,000 and make
$25,000-$50,000 a year!

Management consultant David D.
Seltz is one of the nation’s foremost
authorities on small businesses. He has
written 12 books on the subject and
more than 2,000 articles in such publi-
cations as Nation’s Business, Dun’s
Review, Business Management, etc.

He has spent 14 months researching
18,292 small business opportunities to
compile the first complete directory of
the most profitable small businesses
you can start in your spare time for
under 31,000 (many for under $500).

He has published his findings in a
book called, “‘4 Treasury of Business
Opportunities,”’ published for anyone
who’s dreamt of owning a business.

In its fascinating pages, you’ll
learn...

¢ How Michael S. makes $50,000 a
year in a small community by provid-
ing a little-known, simple service need-
ed by the graduating class of every high
school and college. His student
customers are easy sales and his work
consists mainly of placing phone calls.

e How John H. runs a weekend
business that uses other people’s va-
cant land to rake in as much as $10,000
profit per weekend. No equipment, no
investment, no employees needed!

e How James P. charges $2,000 for
a simple service most businesses need,
but few people are aware of. He has so
much business, he doesn’t even adver-
tise.

® How Ronald P. earns $100 per
week on a $200 investment supplying a
service needed by most storefront mer-
chants. .

You’ll learn about a unique new
product that’s selling like wildfire to
religious people and gives you a 500%
markup. You’ll discover an easy-to-
start business that nets about $25,000
profit in the summer monghs alone.
You'll be given the amazing inside
story of a business that requires so little
of anything, you could run it out of a
phone booth. Yet it’s quietly making
better than $50,000 a year for scores of
men and womei. .

And this is just the beginning! You’ll
learn how to rake in enormous finder’s
fees for putting two types of common
business clients in touch with_ each
other. You'll discover why certain na-
tional manufacturers will pay you up-
wards of $40,000 a year for making
local contacts for them. You'll see how
to start a business in which moon-
lighters work their tails off to earn you
$50,000 a year.

You’ll learn where to haul away
crates of what some businesses con-

sider ‘‘junk’’—but which other busi-
nesses need desperately and will pay
you as much as $60,000 a year for.
You’ll discover a product that costs
pennies to make, sells for 35, and is
wanted by thousands in just about
every community. And you’ll be
shown how to start an exclusive kind
of club which can bring you more than
$50,000 a year from people who’ll feel
privileged to pay you a hefty member-
ship fee just for the right to belong!

You'll see how to sell a few sheets of
paper for as much as $2,000 to busi-
nesses all over your home town . . ..
You’ll read about the ‘‘dead flower’’
strategy that requires only one visit per
customer per month yet gives back up
to $25,000 per year in return. .. ..
You’ll discover how to get people all
over your community gladly lend you
their cars and then just as gladly pay
you up to $50,000 a year to perform
one simple, nonmechanical act with
those cars.

You’ll read the remarkable story
behind one little-known business that
is not only depression-proof, but ac-
tually does fantastically well when the
economy grows worse. Not only are
the profits potentially enormous in this
business, but there is this unexpected
advantage: Simply by issuing your own
business card as a dealer enables you at
once to buy men’s suits for $22, metal
tennis rackets for $8, electric type-
writers for $85, and dozens of other
items far below wholesale.

If you or your spouse like to ‘‘put-
ter’’ around the kitchen, just turn to
page 68 of this book and see how you
can make that puttering yield you a
spare-time income of $25,000 a year.

And if that’s not enough to get you
started in your own little ‘‘goldmine’’
business, wait till you discover . . .

¢ The instant travel business that
gives you up to 50% discounts when
you wish to go on a trip.

e The simple idea that lets you run
your own sweepstakes—with someone
else putting up the prizes!

¢ The method for earning thousands
of dollars on other people’s inventions.

¢ 23 different ways your car or truck
can help produce profits every day.

e The way to turn each of your
handy-man friends into a spare-time
income of $25,000 a year for you.

¢ The technique for having your
products displayed and sold in the
finest homes in your area—with sales
as high as $500 per home. This one
strategy alone may be worth 100 times
the cost of the book—and it’s all yours
on page 217.

FOR TOLL FREE SERVICE CALL:
800/621-5199 (11l. Res. 800/972-5858)
On VISA or Master Charge orders.

30-DAY NO-RISK GUARANTEE

The ““Treasury’’ is so crammed full of in-
genious, proven money-making ideas, that
we feel certain you will find in it the key to
make your dreams of financial indepen-
dence come true. Send today for your
30-day trial copy of '‘A Treasury of Busi-
ness Opportunities, '’ by David D. Seltz. If,
for any reason, you should be dissatisfied
with the book, just return it and every pen-

ny of your money will be refunded im-
mediately.

¢, 1979 Farnsworth Publishing Company, Inc., Rockville Centre, N.Y. 11570

l--—_---___——-———_——---———
| FARNSWORTH PUBLISHING CO., INC. K10
| [sssssssss 78 Randall Avenue, P.0. Box 710 |
$58S5SSSS Rockville Centre, New York 11570 I
I sss aran Pleage_ rush my copy of “A Treasury of Business Oppor- |
| R AT tunities,” by David D. Seltz, featuring the 154 most profitable
' Sss oA businesses | can start in my spare time for under $1.000. My l
I gss ~"‘s $$ money back in full it 'm not 100% delighted. I
I SSSS": ss$ Enclosed is my () check or [ money order for $16.60 |
§$85$ $$ ($15.00 + $1.60 postage & handiing). O charge:
1 ﬁiﬁiﬁ/ ['1 VISA/BankAmericard or (] Master Charge: :
' #
This oversize 8Y2” x 11" format § Exp. Date Sig: |
| book uncovers dozens of little Name ]
“goldmine” businesses. It gives
: you everything you need to get g:?[%zzy i
started in your own profitable _ - 1
| business, in your spare time, CttylState/Z’:pY T Ty e p———— i
I with minimum Caplta' .Y.S. residents piease add applicable sales lax. I
hu—-—--—==a===-=n==—=‘ﬂ=r==========:ll=u=c=ml
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Highlights

oring PGER Bristol for his past efforts.
It received unanimous approval.
George Malekian, New York State
Elks Association president, and others,
presented GER Bristol with the keys
to a new four-wheel drive vehicle.
Charles S. Pride, PSP of the Florida
State Elks Association, presented GER
Grafton with the keys to a new auto.
Other gifts were also presented. o

Greeley, CO, Lodge No. 809 captured
the national ritualistic crown. Shown,
kneeling, are acting ER Philip L. Brewer,
left, and Esq. Stephan Paranto. Standing,
left to right, PER Robert E. Stout of
Littleton, CO, Lodge No. 1650, assistant
coach; Earl H. Kindsfater, Est. Lead. Kt.;
Chester March, Est. Loyal Kt.; Warner
Cunningham, Est. Lect. Kt.; PER Lewis E.
Kitts, coach and substitute chaplain; Dave
McArdler, Inner Guard and Don Anderson,
candidate.

Greeley's acting ER, Philip L.
Brewer, above, received the
PGER Raymond Benjamin plaque
from Napa, CA, ER Gene Irby;
while above right, Brother
Brewer received the trophy for
the highest ER score in the con-
test. The award was presented
by PGER R. Leonard Bush on be-
half of Inglewood, CA, Lodge
No. 1492,

ER Robert M. Speer, left, of
Tucson, AZ, Lodge No. 385,
presented the John D. Frakes
Coach’s Award to PER Lewis E.
Kitts of Greeley.
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for a woman’s wrist

The Ladies’
Solar Alarm

Chronometer
by Medana

An alarming design achievement

Until now, the contemporary woman had
to settle for a precision LCD timepiece
that frankly looked like a clumsy imitation
of a man's watch. Medana has changed
all that with the eiegantly slim, highly
accurate Woman's Solar Alarm LCD
Chronometer. -

Beauty, brains and efficiency

The beauty of the Medana Woman's
Solar Alarm Chronometer is immediately
apparent. Slender, with a gracefully tap-
ering band, it has the sleek fashion look
today's woman requires. Its brains lie in
its highly advanced, super-miniaturized
micro electronic circuitry, regulated by a
finely tuned quartz crystal which provides
timekeeping accuracy to within 5 sec-
onds per month! And its efficiency...?
What could be more efficientthan a watch
that's energized by the very light around
you! For in addition to being powered by
solar light, this distinctive timepiece is
actually energized by the photon par-
ticles produced by most ordinary light
sources. And that's the beauty of it!

Never change a battery again

Imagine! The futuristic Woman's Solar
Alarm Chronometer totally eliminates the
need for special, hard-to-find batteries.
Instead, its solar cells are continually
recharged in the course of ordinary wear.
In fact, a mere 15 minutes of exposure
recharges the cells for over 24 hours. And
that means that a year, two years, even
ten years from now, your elegant time-
piece will still be going strong.

it keeps track for you

The Woman's Solar Alarm Chronometer
utilizes the very latest micro technology
to offer you a highly reliable and versatile
timepiece. To change the easy-to-read
LCD display from hour and minute, just
touch a tiny button and a seconds read-
out will appear. Another iight touch will
show you the month and date. And,
there’s a special night light for easy time-
telling under reduced light conditions.

A 24-hour personal reminder

system, too

To complete the remarkable versatility of
this high-performance solar watch is the
unique 24-hour personal reminder sys-
tem. You may set the alarm quickly and
easily without disturbing -its precise

Introducing...The first solar powered
LCD timepiece specially designed

With electronic quartz accuracy and a
24-hour personal reminder system to
keep today’s busy woman running on schedule

timekeeping mechanism. A pleasant
electronic beep will tell you that it's time
to return a phone call, attend a meeting or
catch a cab to the airport. It's almost like
having a personal assistant with you 24
hours a day.

Now that's a warranty!

As dramatic proof of the manufacturer's
confidence in this precision timepiece,
there's an unheard of ten-year warranty
on its energy-efficient solar cells. It may
well be the watch you'll still be wearing
when you decide to retire!

Wear it first for 2,592,000 seconds

We invite you to enjoy the exceptionally
fine Solar Alarm LCD Chronometer for 30
full days before you make up your mind.
We're sure the test of time will demon-
strate how undeniably elegant and indis-
pensible this solar-powered watch really
is. If not 100% satisfied that it performs to
your own high standards, simply return it
after 30 days for a prompt refund.

A surprising value, too

You'll be most surprised to learn that this
watch of the future is only $55.95 in gold-
tone and $49.95 in silver-tone. Please
specify color choice when ordering.

CAMBRIDGE
INTERNATIONAL, Inc.

8700 Waukegan Roard Morton Grove 11nois 60053 1312, 9665510

Call Toll Free 800-621-5559
in llinors 800-972-5858
24 Hours A Day—7 Days A Week

Clip & mail to:
| Cambridge International, Inc. Dept. E11
| 8700 Waukegan Rd.. Morton Grove, 1t 60053
O Please send me the Sclar Alarm Chronometer(s)
| indicated below at $49.95 each for silver-tone and
$55.95 each for gold-tone plus $2.50 each for shipping
] and handling. | understand that | may return my pur-
chase within 30 days for a full refund.
' O Silver-tone T Gold-tone
| {3 Check or MO enclosed.

O Charge to: OO Diners Club (3 Master Charge
| © American Express (1 Carte Blanche () Visa

Account # Exp. Date
Name
Address

Oty ——— __ Stae p

Signature

- Cambridge International. Inc 1979
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CAREYES

cause of the static, it was next to im-
possible to hear the person you were
calling,

“Louder!” you would scream. But it
did no good.

This was the charm of Puerto Val-
larta in 1962, this idea of shutting
out the world. Only fishermen and a
handful of vacationers came regularly.
It was the Poor Man’s Riviera.

Back in 62, the Oceana was every-
body’s hangout. Sometimes the bar
remained open all night, Next morning,
the hotel’'s guests would stagger down-
stairs cursing the mariachis that had
kept them awake till dawn. Pura Bilboa
from Spain was the proprietress. There
were plans, she said, to pave the road
clear to Guadalajara. “But I hope it
is never. Too many tourists could ruin
this beautiful place.”

Well, the road did get paved, but
Puerto Vallarta survived. And it hasn’t
been blighted, as Senorita Bilboa had
feared, not like other places have. If
anything, it gets better.

While the Occana still does busi-
ness, the majority of visitors put up in
the newer hotels. The Posada Vallarta
for one. The Garza Blanca for another.
On this recent trip, I stayed at the
Camino Real. It was Puerto Vallarta’s
first high-rise. For a high-rise it isn’t
bad. The rooms are clean and com-
fortab]e and the service is good. Dur-
Ing the day, trinket salesmen wander
among bathers just outside the hotel on
Las Estadas Beach. Then toward eve-
ning, the serape salesmen take over.
And after they are gone, a woman with
lace shawls appears.

As for dining, there are several good
Testaurants in town. La Fonda del Sol
Is a fine one. La Fonda is owned by
2 German named Bruno, who did a
stint at the Mandarin Hotel in Hong
Kong. The restaurant has a sunken
bar with pillows and a reputation for
other romantic nonsense. El Patio still
gets good crowds, as does La Margarita
with its mariachis,

P.uerto Vallarta is accused of being
a bit too touristy. They say this about
every place that the jet goes these
da).ls. Few, though, would have been
satisfied with it the way it was before
they put up window screens and got
hot water. The tourists didn’t really
want cold shaves and being chewed
up by mosquitos, all because the win-
dows had to be left open to keep one
from suffocating, What they really were
looking for was paradise with plumb-
ing. And that, amigos, is what Puerto
Vallarta is today. u

























































Handsome, Luxurious

BOOTS w SHOES

for
ONLY

Remarkable Reproductions
of the

Top Status, Top Fashion

High Priced Shoes!

With all the

Flex, Cushion, and Support
You Need for Complete Comfort!

m Beautifully grained, richly antiqued 160% man-made discovery
looks and feels and wears like leather, yet costs so much less!

u Soft and Supple, they need no break-in.
n Absolutely weatherproof, and they never need a shine!

Oxford It's true! Haband, the mail order people from Paterson, N.J.,

: sell their fine executive dress shoes to over two-million business
and professional men all over America. It is a fast, reliable way
to get good shoes in your exact size and the newest executive
styles direct to your home — no running around!

And right now is an excellent time to get acquainted. These
are all the newest styles, just out of the top designer showrooms,
but at substantial savings when you order from Haband. Have
you seen the price of leather shoes lately? At that rate, it is
inevitable: Sooner or later you will be buying the New Price
Shoes from Haband. Why not sooner? You get perfect fit in
your exact size and fast reliable service.

1S ' 5%65%77%88%'99%101$&111213
A v |7 7

YOURE B L el A 1o |2 |7 L |
5|Z C A AT 717

‘lhis plv|vlvi v lvivi-lvie [Z]-]7

on 12LE pArArPArE A A rArara

cHAR'EEE Al v [ 2T 7 v T

v e e o s 100% NO RISK GUARANTEE s s e e e o s

’Yes Haband, | Want to Try

Panrs
y Your Remarkable Shoes!
]
Brown SIiP-On | 265 North G4h St Paterson, NJ 07530 | 00or/Swis [aw [sie [widtn
i Yes! Please send me ..... pairs, for which E"o"x',’;‘gg”"

l enclose $ plus $1.25 towards

postage and handling. | understand that g[cllgr(‘m
if for any reason | don’t wish to wear Brown .
the shoes after they arrive, | may return |OXFORD
them within 30 days for full refund of [Black

S

pevery-penny | paid you. LIP-ON
Brown
BOOT
4y PRODUCT NO.723-437 Black

J BOOT _

Additional Savings:

N Apt. 3 pairs for 37.35
Street # 4 pairs for 49.70
' ! Cit
L Boot {in Black Jl Sta‘{ef Zip
265 N. 9th St., Paterson, N J. 07530 or Brown) | HABAND — Doing business by U.S. Mail since 1925,
d 0 o= o o o o 2 B en e eed S s o S A I G B 0 S ER 0N 0N 1) G [0 o B el

TO KEEP THIS COVER INTACT—USE COUPON ON PAGE 62



Super Sours .
begin with Seven.

For a super Whiskey Sour,
start with the very special
taste of Seagram’s 7 Crown.
_Add 1% oz. Seagram’s 7 to the
Juice of one lemon and one tsp.of
. €Xtra fine sugar. Shake, strain over
!ce and garnish with an orange slice
Sand a cherry. A Seagram’s 7 Sour is

UpPer! Enjoy our quality in moderation.

Seagram's 7 Crown

Where quality drinks begin.

SEAGRAM DISTILLERS COMPANY, N.Y.C. AMERICAN WHISKEY—A BLEND. 80 PROOF.



