
































































































































*MAGAZINES
ARE
ON THE
MOVE!

CIRCULATION
— highest in history

ADVERTISING REVENUE
— highest in history

There is new excitement in maga-
zines. New editorial inventive-
ness. New advertising acceptance.
New recognition of the power of
the printed word to please, to
prod, to persuade.

These new revenue and circula-
tion records confirm the facts.
And-—they reflect - another basic
virtue of the magazine medium.

Efficiency.

You know what you’re buying.
And you get what you pay for:
flexibility . . . selective numbers

. . color . . . believability . . .
greater market potential.

If you haven’t already sensed the
growing significance of the move
to magazines, perhaps now is the
time to take a fresh, new look.

That is what your competition is
doing.

*MAGAZINES
MAKE
THINGS

HAPPEN!

*Sources: P.LB., 1st quarter, 1962; A.B.C.,
2nd 6 months, 1961,
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Chicago
(Continued from page 17)

La Salle St. Greater Chicago happens
to be the nation’s number one steel-
producing city, outdistancing even
Pittsburgh, and producing greater sup-
plies than the entire land of Russia with
her vast and endless miles.

What else is there to see in Chicago?
It would take more pages than this
magazine contains to list it all. Later
we will name other of the attractions.
But first, where do they all stay, what
with 57,000 persons pouring into town
on a given day? Fortunately it is a ques-
tion that is easily answered. For Chi-
cago, with nearly 1,400 hotels (and
downtown motels), can put up almost
a quarter of a million overnight guests.

In the bustling downtown business
district alone there are more than 17,000
first-class rooms that start as low as $8
single and go as high as the guest cares
to go. Among its better-known hotels
are the 42-story Morrison (tallest hotel
in the world), the 3,300-room Conrad
Hilton (biggest in the world), the 40-
story Executive House (largest rein-
forced concrete building in the world),
the Edgewater Beach (swankiest water-
side hotel of the inland states), the

Palmer House, Ambassadors East and -

West, Drake, Sherman House, Sheraton-
Blackstone, Pick-Congress, and the
Sheraton-Chicago with its “Royal Ha-
waiian” pool where guests swim and
splash sixteen floors above the magnifi-
cent Magnificent Mile. It is also at the
Sheraton-Chicago that guests in the
Golliwog Room sip cocktails delivered
by young maidens in peek-a-boo cos-
tume.

At the Conrad Hilton—and this will
be headquarters for Elks during their
stay—2,200 employees tend to the wants
of its thousands of guests. This includes
a staff of 75 telephone operators, plus
the hotel’s own private fire department.

Elks who attended the convention in
Chicago three years ago can expect
some major changes. Things haven't
been so hectic since Mrs. O’Leary’s cow
kicked up a fuss back in 1871. While
the O’Leary incident bore destruction,
today’s new chapter is one of construc-
tion, with the momentum increasing
almost daily. Chicago today is a town
on the move. And that movement is in
just one direction—up. It is a city on the
rise. For this is the new era of the sky-
scraper in Chicago. Perhaps you may
recall that it was Chicago rather than
New York where ‘the skyscraper craze
was started originally; New York mere-
ly took to heart what Chicago had
begun.

The depression interrupted Chicago’s
growing pains, but now, with the ren-
aissance, the city is undergoing its most
dramatic fact-lifting since the Great
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Fire blackened its profile. Visitors get
the impression that somehow present-
day Chicagoans got a healthy transfu-
sion from the old-timers and that some
of the spirit of early-day Chicago is
back.

The renaissance centers mainly in the
Loop area with its rash of hotels, res-
taurants, and night clubs. In a bid for
national recognition recently the Chi-
cago Central Area Committee proudly
pointed to 40 new buildings begun or
completed in this area just during the
last three years. Cost: more than $600
million.

Beyond any question the most dra-
matic project of them all is a daring, cir-
cular, twin-tower job known as Marina
City. Or as Chicagoans put it: “The
city within a city.” Although it won’t
be completed until next year, already
there have been 3,100 applications
from would-be residents. This presents
a small problem: There are only 900
apartments!

Marina City is a sightseers spectacle.
Rising skyward are two silo-like cores
that will house the waterworks, elec-
tricity, and elevators for the two 60-
story apartment towers being molded
around these shafts. The idea behind,
Marina City is to coax the folks back
from the suburbs. It seems the idea is
catching on like the fire tl}at once (.le-
stroyed Chicago, what with the bid-
ding for the unfinished apartments.

Anchored alongside the river two
blocks from the Loop, Marina City will
provide parking for nearly 1,000 cars,
a marina for 700 boats, a yacht club,
indoor swimming pool, 10-story office
building, gymnasium, 54-lane bowling
alley, year-round ice rink, a 1,700-seat
theater, and shops ranging from a tai-
lor’s niche to a beauty salon.

Chicago’s post-war epidemic of sky-
scraperitis took effect in 1952 with the
construction of the handsome 41-story
Prudential Building. Even Chicagoans
came to stare bug-eyed. The epidemic
was on. Everyone encouraged it. Rivet
guns became the needles that merely
injected more life into it. But it has
been during the last three years that
the boom has become the noisiest.

Now in the blueprint stage is a $250
million development that will involve
six blocks over the Illinois Central Rail-
road. It calls for four 50-story buildings
containing 5,000 apartments, plus two
skyscrapers and a 2,500-room hotel.
Only recently the Equitable Life As-
surance Society announced that it plans
to build a 35-story office building on
Michigan Ave. between the Tribune
Tower and the Chicago River. And in
the heart of the Loop, work will com-
mence soon on a new $67 million civic










































this field is with businesses which have
never had such insurance though they
have had the boilers and the attendant
hazards.

Burglary and robbery are not synony-
mous. Burglary is not committed unless
forcible entry is proved, and then only
at a time when the premises is not open
for business. Burglary insurance does
not cover breaking into a safe by manip-
ulating the combination, the most com-
mon form of theft from safes. Some
policies do not cover all the contents of
a safe.

For some business, and especially in
some areas, burglary protection is vital.
In Chicago, for example, the real pros
can clear out $20,000 in merchandise
from a small business in three to five
minutes. With radios tuned to police
frequencies they know the moment the
alarm system has reported their pres-
ence and with stop-watch timing effect
the theft and getaway. Only 10 per cent
of insurable risks have burglary cover-
age.

Losses occurring at a more or less
regular annual rate—as from pilferage
or carelessness—should not be insured
but corrected and minimized and then
charged as a cost of doing business.

Know who is the responsible owner
for goods in transit or when property
title passes to assure your own adequate
coverage at all times.

Laundries, dry cleaners, warehouses,
cold storage plants and businesses han-
dling the property of others may have
special liabilities.

Products liability insurance is often
neglected. A business is liable for harm
done by the products it sells. A child
once choked to death on a toy trinket
from a vending machine not owned by
but placed in a market. The storeowner,
sued for $75,000, was liable along with
the vending machine operator. A tire
with a defect, a faulty proprietary medi-
cine, contaminated food—the range of
costly judgments is wide.

Philanthropic organizations—churches,
hospitals, Boy Scouts—are liable for the
accidents which occur when volunteer
workers commit injury while engaged in
philanthropic work, like driving Scouts
to a campsite, or child choir singers to
church. Businessmen trustees of such in-
stitutions may not be personally liable
but their moral obligations could be
heavy and avoidable. ’

Policies which cover physical injury
do not cover personal injury such as
defamation of character, mental an-
guish, racial or religious discrimination,
or false arrest. This may not seem even
remotely applicable to the average small
business. But a man fired from his job
used his former employer as a reference.
The recommendation was negative, and
the ex-employee sued for defamation of
character and collected $18,000. In a
small grocery an employee was charged
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by his boss with pilfering. When the
charges were not proved, a false arrest
judgment of some $25,000 was rendered.

Race and creed discrimination is be-
ing interpreted with increasing strict-
ness. Even if the proprietor warns his
employees that no discrimination is tol-
erated in his business, an act of discrim-
ination by an employee against a cus-
tomer makes the proprietor liable.

The seriousness of automobile liability
hazards needs reemphasizing because it
is widely overlooked. In 1961 there
were some 13,000,000 automobile acci-
dents involving property damage, bodily
injury, fatality, or all three. Judgments
in such cases of $50-100,000 are not
uncommon. Only three states have com-
pulsory liability insurance laws; others
have varying requirements of financial
responsibility—usually established only
after the first accident—and these are
negligible compared with risk. Yet in
areas (outside largest cities) where the
insurance carried is generally lowest,
when it is carried at all, the rate is so
small that coverage of $50-100,000 for
the business use of personal automobiles
by several salesmen or proprietors can
be secured for as little as $25 a year for
all of them.

Small business insurance is a broad
and vital field. The Rough Notes Com-
pany of Indianapolis publishes a syn-
opsis briefly summarizing insurance
applicable to more than 600 kinds of
businesses, most of them small.

The world of insurance is certainly
huge. It is also often a wilderness in
which businessmen—whatever the size
of their operation—can become expen-
sively frustrated if not irretrievably lost.
As with any wilderness, a trained guide
is essential. But whatever approach is
made to resolving this baffling business
problem, it should never follow the be-
guiling but fiscally fatal words of the
psalmist: “A thousand shall fall at thy
side, and ten thousand at thy right
hand; but it shall not come nigh thee.”

It comes nigh them who so believe,
not 1,000, not 10,000, but 50,000 times
each day. L

STATE ASSOCIATION CONVENTIONS

STATE PLACE DATE
Kontucky Newport May 31, June 1-2
Wyoming Cheyenno May 31, June 1-2
Connecticut New London  June 1-2
Pennsylvania Tamiment June 1-2-3

(Pocono Mts.)

Toxas San Angele June 6-7-8-9
Indiana French Lick June 7-8-9-10
Minnosota St. Cloud June 7-8-9-10
South Carolina Sumtor Juno 8-9
South Dakota  Mitchell June 8-9-10
North Dekota  Valley City June 10-11-12
Utah Price June 14
Washington Yakima June 14-15-16
M h Chicop Juno 15-16-17
New Jersoy Atlantic City  Juno 15-16-17
Rhodo Island  Woesterloy Juno 23-24 .
Montana Helena July 26-27-28
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The First 40 Years
(Continued from page 12)

members. Also, a fact that is a source
of considerable pride among Elks is
that about half, more or less, of the
Senators and Congressmen in Washing-
ton consistently turn out to be members
of the Order.

Through the postwar years, it be-
came apparent to more and more people
that communism was a serious menace
to the security of the non-communist
world. The Order had long been aware
that communism posed a threat to
free society, and the Magazine had
carried a number of articles about it
through the years. But it was not un-
til the postwar era that the Magazine
began to make informative articles
about communism standard fare,

These articles, along with the small
business articles, sports pieces, and a
variety of other material, have in recent
years become far more prominent than
fiction. This reversal of emphasis is
today common throughout the magazine
industry, of course, and for a dam good
reason: television.

Now, as the Magazine begins jts 41st
year, and as we look back over those
first 40 years, we see some striking
changes. The address today is 386
Park Avenue South, which is a reflec-
tion of having outgrown the original
quarters. Starting in 1939 the Maga-
zine began rolling off newer, high-
speed presses at the McCall Corporation
in Dayton, Ohio, one of the largest
printing plants in the nation. A number
of staff members of days gone by are
no longer with us, and others, includ-
ing this writer, have either put ourselves
out to pasture or moved on to other
things.

This 40th Anniversary Issue is being
mailed to more than 1,300,000 Elks,
which is a goodly number of people
for anyone’s subscription list. The sur-
plus earnings of the Magazine have
been turned over to the Grand Lodge
every year, which besides being ear-
marked in part for other arms of Elk-
dom have directly aided subordinate
lodges. and their members by making
it unnecessary for the Grand Lodge to
increase per capita assessments. To
date more than 7% million dollars have
been provided by the Magazine for
these purposes.

And, despite the changes, Tur Erxs
MacazINE has been ever unchanging
in this respect: It has held to the prom-
ise made to readers of 40 years ago
to provide “. . . a more intimate rela-
tionship and definite contact between
the Order as a whole . . . not to be a
mere bulletin or calendar of events but
a vigorous, high-class’ literary journal
designed to be entertaining as well as
instructive.” o e


































